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CHAIR’S	MESSAGE	
It	 is	my	 pleasure	 and	 honor	 to	write	my	 first	 Technical	 Committee	 on	 Social	Networks	 (TCSN)	 chair’s	
message.	I	would	like	to	thank	the	past	chair,	Prof.	K.C.	Chen,	for	setting	the	path	for	TCSN.	I	would	also	
like	to	thank	remarkable	volunteers	at	TCSN.	

We	 wish	 TCSN	 Newsletters	 continue	 serving	 an	 effective	 means	 for	 this	 exciting	 multi-disciplinary	
knowledge	on	social	networks	to	blend	humanity	and	technology	in	an	even	better	way.	Most	important,	
please	 continue	 your	 interest	 in	 social	 networks	 and	 actively	 participate	 or	 initiate	 more	 volunteer	
services	to	TCSN	and	IEEE	Communications	Society.		

Best	wishes,		

Neeli	Prasad,	Chair,	TCSN,	2018-2020	

https://sn.committees.comsoc.org/
mailto:neeliprasad@gmail.com
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UPCOMING	CONFERENCES	&	CFP	FOR	SOCIAL	NETWORKS	TRACK	
	

IEEE	Globecom	2018:	December	9	–	13,	Abu	Dhabi,	UAE	
IEEE	Globecom	2019:	December	9	–	December	13,	Waikoloa	Village,	HI,	United	States	
IEEE	ICC	2019:	May	29	–	May	24,	Shanghai,	China	
	
Recently,	 social	 network	 research	 has	 advanced	 rapidly	 with	 the	 prevalence	 of	 the	 online	 social	
applications	 and	 mobile	 social	 communications	 systems.	 Online	 social	 networks	 have	 generated	 a	
significant	 share	 of	 the	 Internet	 traffic	 and	 become	 a	 dominant	 form	 of	 social	 interactions	 on	 the	
Internet.	In	addition	to	utilizing	a	desktop	computer	to	write	blogs,	upload	photos	and	chat	with	friends,	
an	explosively	increasing	number	of	people	are	now	used	to	share	personal	contents	to	friends	on	the	
fly	 with	 mobile	 devices,	 thanks	 to	 the	 development	 of	 broadband	 wireless	 networks	 and	 location	
sensing	 technologies.	 Artificial	 Intelligence	 (AI)	 and	 Machine	 Learning	 (ML),	 including	 deep	 neural	
networks	and	probability	models,	and	the	availability	of	powerful	computing	platforms	are	providing	us	
with	 technologies	 to	 perform	 tasks	 that	 once	 seemed	 impossible.	 Facing	 this	 trend,	 researchers	 are	
increasingly	 interested	 in	 addressing	 a	 wide	 spectrum	 of	 challenges	 in	 social	 networks,	 such	 as	
developing	 social-aware	 algorithms	 for	 communications	 systems,	 identifying	 the	 static	 topological	
common	structures	and	information/influence	flows,	analyzing	the	dynamic	social	media	and	evolutions	
of	 social	 graphs,	and	exploiting	 location-based	and	contextual	 information	embedded	 in	mobile	 social	
networks	to	create	innovative	applications.	In	light	of	the	above	crucial	needs,	Social	Networks	serves	as	
a	 forum	 for	 researchers	 and	 technologists	 to	 discuss	 the	 state-of-the-art,	 present	 their	 contributions,	
and	set	future	directions	in	social	networks.	
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FACEBOOK	AS	A	MOM’S	MEDIUM		
SORIN	ADAM	MATEI,		
PROFESSOR,	BRIAN	LAMB	SCHOOL	OF	COMMUNICATION	
PURDUE	UNIVERSITY,	IN,	USA	
SMATEI@PURDUE.EDU	
	

CHARALAMPOS	Z.	PATRIKAKIS,	SENIOR	MEMBER	IEEE		
ASSOCIATE	PROFESSOR,	DEPT.	OF	ELECTRICAL	&	ELECTRONICS	ENGINEERING	
WEST	ATTICA	UNIVERSITY,	GREECE		
BPATR@PUAS.GR	
	

	
Computing	 is	 becoming	more	 and	more	 a	 public	 utility.	 Yet,	 better	 predictive	 software	 and	 cheaper	
computing	power	will	soon	turn	the	applications	running	on	top	of	this	utility	into	a	universal	and	free	
service.	At	the	forefront	of	this	shift	is	the	emergence	of	universal	digital	sociability	as	a	type	of	global,	
almost	 free	 entitlement.	 The	 plethora	 of	 free	 social	media,	 which	 do	 not	 cease	 to	 outcompete	 each	
other,	has	created	a	new	type	of	public	good,	similar	to	the	air	we	breathe	and	the	language	we	use:	a	
sine-qua-non	condition	of	being	human	which	no-one	can	control	or	declare	his	or	her	own.	At	the	same	
time,	 online	 sociability	 is	 rooted	 in	 certain	 companies	 with	 certain	 rights,	 which	 entitle	 them	 to	
commercial	exploitation	and	intellectual	rights.	Much	of	our	current	conversation	about	the	role	social	
media	plays	in	social	surveillance,	political	interference	or	about	the	newly	discovered	human	right	to	be	
forgotten	by	search	engines	emerges	at	the	intersection	of	these	two	things:	universal	online	sociability	
seen	as	a	public	good	and	 the	private	ownership	of	 the	platforms	 that	provide	 this	good.	On	 the	one	
hand,	we	 demand	 and	want	 to	 keep	 a	 free	 flowing	 social	media	 environment	 that	 could	 and	 should	
serve	our	every	need	and	whim.	On	 the	other	hand,	we	demand	and	want	 the	 companies	 that	make	
these	needs	and	whims	possible	to	limit	what	they	can	or	should	do.	The	answers	to	this	dilemma	have	
many	times	taken	the	form	of	activism,	urging	users	to	abandon	social	media,	as	the	recent	case	of	the	
#DeleteFacebook	 campaign,	 launched	 as	 a	 backlash	 against	 Facebook	 in	 the	 aftermath	 of	 the	 recent	
Cambridge	Analytica	scandal.	The	movement,	,	though	it	targets	the	particular	social	network	platform,	
articulates	 the	 public	 outrage	 against	 the	 exploitation	 of	 their	 needs	 in	 the	 course	 of	 political	 and	
financial	gain.		

However,	 we	 should	 ask	 ourselves	 one	 question:	 Is	 “deleting	 your	 account”	 on	 your	 preferred	 social	
network	 (and	 we	 are	 not	 talking	 about	 Facebook	 only,	 but	 since	 it	 is	 the	 undisputed	 social	 network	
leader,	 let	us	keep	 this	as	our	use	case),	 the	easy	solution?	A	 recent	experiment	by	Tromholt	Morten	
from	 the	 University	 of	 Copenhagen	 published	 in	 Cyberpsychology,	 Behavior,	 and	 Social	 Networking,	
people	 who	 gave	 up	 Facebook	 for	 a	 week	 ended	 (for	 that	 that	 time)	 happier,	 less	 lonely,	 and	 less	
depressed	than	those	who	did	not.	Even	if	the	experiment	was	for	a	limited	period,	let	us,	for	the	sake	of	
argument	assume	that	in	the	long	term	abandoning	social	networks	is	the	answer	to	a	happier	and	more	
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fulfilling	life.		The	question	now,	is	if	this	is	possible.	We	fear	not,	or	at	least	it	is	not	easy,	and	certainly,	
may	create	more	problems	than	it	solves.	And	the	reason	for	this,	is	simple:	social	media	has	become	a	
“mom’s	medium”	and	you	cannot	meddle	with	the	moms	without	turning	the	world	upside	down.	

What	we	mean	 to	 say	by	 this	 is	 that	 the	needs	 (mostly)	and	 the	whims	 (fewer	and	 fewer,	at	 least	by	
specific	weight	compared	to	the	mass	of	needs)	are	those	of	ordinary,	hard	working,	essential	members	
of	 society:	 the	 mothers	 that	 weave	 and	 keep	 together	 the	 fabric	 of	 society.	 According	 to	 the	 Pew	
Internet	 2016	 study	 on	 social	 media,	 women	 between	 24-55	 are	 the	 single	 largest	 user	 group	 on	
Facebook,	representing	29%	of	Facebook	users.	Of	these,	half	are	moms.	More	important,	being	a	mom	
with	kids	at	home	is	a	very	strong	predictor	for	being	a	Facebook	user.	A	staggering	92%	of	women	over	
27,	 the	 average	 age	 for	 having	 he	 first	 baby,	 with	 kids	 at	 home	 are	 Facebook	 users.	 A	 much	 lower	
proportion	of	men	over	27	with	kids	at	home,	75%,	are	 likely	 to	be	Facebook	users.	 In	 fact,	men	with	
kids	at	home	are	barely	catching	up	with	women	without	kids	at	home	in	terms	of	using	Facebook.	

	

Make	 no	mistake,	we	 are	 not	 using	 the	 term	 “mom”	 as	 stereotype	 of	 some	 sort.	We	 are	 not	 talking	
about	some	moms	whose	vocation	is	to	be	moms	at	the	expense	of	being	career	professionals.	We	are	
talking	 about	 ALL	moms,	working	 or	 not,	 older	 or	 younger,	married	 or	 not,	 Asian,	 African,	 European,	
Indian,	or	what	not.	These	hundreds	of	millions	of	moms,	whose	many	needs	and	 interests	span	from	
highly	specialized	professional	skills	to	keeping	track	of	their	son’s	swimming	times	at	the	latest	practice,	
are	busy	people.	Such	people	need	to	prioritize.	They	also	need	to	save	time.	For	them,	social	media	is	
an	essential	productivity	 tool.	Social	media	 is	 the	one-stop-shopping	experience	for	 tracking	the	 latest	
conversation	with	their	professional	colleagues,	for	checking	the	latest	news	from	the	school	principal,	
for	 checking	on	 their	 spouses	 level	 of	 compliance	with	 the	 latest	 family	 chores,	 and	 for	 spending	 the	
minute	or	two	left	on	the	latest	news	or	chatting	session	with	their	high	school	buddies.	Thus,	when	we	
talk	about	 regulating	or	 controlling	or	 limiting	or	maybe	even	 sending	back	where	 it	 came	 from	what	
appear	to	be	the	unbridled	social	media,	a	question	that	remains	to	be	answered	is:	what	will	the	moms	
have	to	say	about	 it?	How	will	 their	 lives	and	by	this	 the	general	 level	of	productivity	and	the	specific	
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level	of	domestic	peace	in	each	home	will	be	affected	by	limiting	or	controlling	what	the	moms	can	or	
cannot	do	online	to	make	their	lives	easier?		

So,	what	 does	 this	mean?	 That	we	 have	 to	 passively	 endure	 the	 violation	 of	 privacy	 in	 the	 course	 of	
profit	 and	 political	 power	 ?	 Well,	 the	 answer	 may	 come	 from	 the	 EU,	 with	 the	 new	 General	 Data	
Protection	 Regulation	 (or	 GDPR	 in	 brief),	 being	 in	 effect	 as	 of	 May	 25,	 2018,	 according	 to	 which	
companies	will	have	to	simplify	 terms	and	conditions	with	simple-to-digest	consent	requests,	allowing	
end	users	to	withdraw	consent	as	easily	as	it	is	now	to	give	it.	Stricter	rules	regarding	the	use	of	personal	
data	will	apply	for	all	EU	citizen	data,	for	which	process	personal	data	now	has	to	be	“unambiguous”	and	
for	 “specific”	 purposes.	 This	might	 have	 far	 reaching	 effects,	 including	 in	 the	US.	While	 not	 a	 perfect	
solution,	since	more	control	might	 involve	both	more	bureaucracy	and	storage	of	data	for	compliance	
purposes,	it	is	an	opportunity	to	set	some	rules	over	our	online	socialization,	in	the	course	of	respect	for	
personal	privacy,	in	the	same	way	we	do	in	all	other	(non	online)	social	activities.	After	all,	isn’t	this	what	
your	mom	told	you?	So,	 I	 think	 that	even	when	 it	comes	to	social	networks,	one	thing	 is	 sure:	Before	
doing	anything,	ask	mom.	

	

	

	

	

 


